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THE CREATIV ITY OF AN AGENCY,  AT THE 
SPEED OF BREAKING NEWS

Activate your social media platforms with a content feed with the speed and reactiveness of a breaking news organisation, supported 
by a live flow of photography, animation and engaging content.

Our dedicated teams use multimedia content rooted in powerful storytelling to activate your platforms and catch national attention 
using key events, trending talking points and big name influencers.

SOCIAL MEDIA SERVICES

SOCIAL MEDIA STRATEGY​
Th ink  b ig ,  bu t  know wha t  you r  game p lan 

i s .  We bu i l d  dynamic  f rameworks  fo r 
ach iev ing  you r  soc ia l  goa ls .

SOCIAL MEDIA 
INFLUENCER MANAGEMENT
We f i nd  the  key  peop le  i n  you r  demograph ic 

and  manage  them to  he lp  you r  messag ing 
exp lode . 

CONTENT CREATION​
Don ’ t  j us t  sha re ,  c rea te .  We make 

innova t i ve  con ten t  t o  he lp  you 
commun ica te  on  soc ia l .

SEO

Adap t  you r  h igh  qua l i t y  con ten t 
t o  make  su re  tha t  i t  ge ts  found .

LIVESTREAMING

Remove  a l l  ba r r i e rs  and  take  you r 
even ts  on l i ne ,  as  they  happen .

DATA ANALYTICS

Jus t i f y  eve ry  cen t  spen t  w i th 
tho rough  mon i to r i ng  o f  t he 

me t r i cs  tha t  ma t te r.

SOCIAL MEDIA 
ACTIVATORS

Ac t i va te  you r  even ts  w i th  a  l i ve 
p resen te r,  p roduc ing  a  cons tan t 

s t ream o f  engag ing  con ten t .



Case  Study:  Te l l i ng  SADC’s  S to r ies

GIZ asked us to take SADC’s message to 2 million of its citizens. We used innovative digital techniques to double that. We took the dense policy work of the Southern 
African Development Community (SADC) Secretariat from the board rooms of presidents’ and ministers’ meetings, and translated it into stories showing real changes 

made to people’s lives.

We were selected to tell these stories through open tender by the Deutsche Gesellschaft für Internationale Zusammenarbeit (GIZ). The brief was simple – find a way 
to tell stories of success in a way that would reach the very people SADC was helping. We produced stories from each country in the SADC region, on cross-cutting 
issues ranging from infrastructure, to banking, to climate change and fisheries. Each story featured the policy work done by SADC, the regional implications, and the 

human beings on the ground whose life had been changed for the better. 

The SADC Success Stories were published in written form and video in English, French and Portuguese. The written stories saw a print run of 7000 books and were 
published in 35 regional newspapers. The videos used high-quality footage, photography and custom-designed animations to tell the stories on social media as a 

digital campaign. Between Facebook, Instagram and Twitter, the stories reached 4.2 million people. 

H E A R  T H E  S T O R I E S

https://www.facebook.com/watch/v=1976611385930216?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures


G E T  I N  T O U C HM e e t  t h e  r e s t  o f  t h e  t e a m

O V E R S E E I N G  Y O U R 
S O C I A L  M E D I A

ADDIT IONAL SERVICES
STRATEGY
Commun ica t i ons  s t ra teg ies  to  connec t  w i th  and  ho ld 
you r  aud iences .

EVENT MANAGEMENT
Pro fess iona l ,  med ia  focussed  management  fo r  you r 
even ts .

V IDEO PRODUCTION
Bespoke  v ideo  p roduc t i on ,  made  to  engage .

SOCIAL MEDIA
Dynamic ,  connec ted  p la t fo rm management  tha t  cu ts 
th rough  the  no ise .

TRAIN ING AND RESEARCH
Tra in ing  and  research  fo r  l ead ing  o rgan isa t i ons .

PUBLIC  RELATIONS
Rela t i onsh ip  and  med ia  management  f rom A f r i ca ’s 
mos t  connec ted  j ou rna l i s t s .

PHOTOGRAPHY
Compe l l i ng  images  to  bu i l d  and  expand  you r  b rand .

DESKTOP PUBLISHING
Fine ly  c ra f ted  pub l i ca t i ons  backed  up  by  wor ld -c lass 
j ou rna l i sm.

Paula Fray has worked in media for more 
than three decades as a journal ist,  editor, 
trainer and media manager. Paula was 
the f irst female editor of the Saturday 
Star newspaper in South Afr ica. She is 
currently the managing director of the 
pan-Afr ican media training organisation 
fray intermedia, which she founded in 2005. 
The organisation has trained journal ists, 
media leaders, civi l  society organisations, 
government off icials and corporate leaders 
during i ts decade-long existence.

She is a trustee of Media Monitoring Afr ica 
and IRIN independent news agency. She is 
a Print and Digital Media SA fel low and a 
public representative on the Press Counci l 
of South Afr ica.

Paula graduated with a BJourn degree from 
Rhodes University and has a Woman and 
Law Cert i f icate from UNISA. A recipient 
of the prestigious Nieman Fellowship at 
Harvard University, she is a former member 
of the Nieman Foundation Advisory Board 
at Harvard.

C H I E F  E X E C U T I V E  O F F I C E R

P A U L A   F R A Y

mailto:dlatham%40frayintermedia.com?subject=Enquiries%3A%20Social%20Media
https://www.frayintermedia.com/about?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.facebook.com/frayintermedia/?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.linkedin.com/company/frayintermedia/?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.instagram.com/frayintermedia/?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://twitter.com/frayintermedia?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.youtube.com/user/frayintermedia?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.frayintermedia.com/strategy?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.frayintermedia.com/event-management?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.frayintermedia.com/video-production?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.frayintermedia.com/social-media?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.frayintermedia.com/training-and-research?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.frayintermedia.com/public-relations?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.frayintermedia.com/photography?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
https://www.frayintermedia.com/desktop-publishing?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures

