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THE CREATIVITY OF AN AGENCY, AT THE
SPEED OF BREAKING NEWS

Activate your social media platforms with a content feed with the speed and reactiveness of a breaking news organisation, supported
by a live flow of photography, animation and engaging content.

Our dedicated teams use multimedia content rooted in powerful storytelling to activate your platforms and catch national attention
using key events, trending talking points and big name influencers.

SOCIAL MEDIA SERVICES

SOCIAL MEDIA

SOCIAL MEDIA STRATEGY CONTENT CREATION INFLUENCER MANAGEMENT
Think big, but know what your game plan Don’t just share, create. We make We find the key people in your demographic
is. We build dynamic frameworks for innovative content to help you and manage them to help your messaging
achieving your social goals. communicate on social. explode.
SOCIAL MEDIA SEO DATA ANALYTICS LIVESTREAMING
ACTIVATORS
Activate your events with a live Adapt your high quality content Justify every cent spent with Remove all barriers and take your
presenter, producing a constant to make sure that it gets found. thorough monitoring of the events online, as they happen.

stream of engaging content. metrics that matter.



Case Study: Telling SADC’s Stories

GIZ asked us to take SADC’s message to 2 million of its citizens. We used innovative digital techniques to double that. We took the dense policy work of the Southern
African Development Community (SADC) Secretariat from the board rooms of presidents’ and ministers’ meetings, and translated it into stories showing real changes
made to people’s lives.

We were selected to tell these stories through open tender by the Deutsche Gesellschaft fiir Internationale Zusammenarbeit (G1Z). The brief was simple — find a way

to tell stories of success in a way that would reach the very people SADC was helping. We produced stories from each country in the SADC region, on cross-cutting

issues ranging from infrastructure, to banking, to climate change and fisheries. Each story featured the policy work done by SADC, the regional implications, and the
human beings on the ground whose life had been changed for the better.

The SADC Success Stories were published in written form and video in English, French and Portuguese. The written stories saw a print run of 7000 books and were
published in 35 regional newspapers. The videos used high-quality footage, photography and custom-designed animations to tell the stories on social media as a
digital campaign. Between Facebook, Instagram and Twitter, the stories reached 4.2 million people.
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HEAR THE STORIES


https://www.facebook.com/watch/v=1976611385930216?utm_source=social-media&utm_medium=brochures&utm_campaign=brochures
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PAULA

CHIEF EXECUTIVE OFFICER

Paula Fray has worked in media for more
than three decades as a journalist, editor,
trainer and media manager. Paula was

the first female editor of the Saturday

Star newspaper in South Africa. She is
currently the managing director of the
pan-African media training organisation
frayintermedia, which she founded in 2005.
The organisation has trained journalists,
media leaders, civil society organisations,
government officials and corporate leaders
during its decade-long existence.

She is a trustee of Media Monitoring Africa
and IRIN independent news agency. She is
a Print and Digital Media SA fellow and a
public representative on the Press Council
of South Africa.

Paula graduated with a BJourn degree from
Rhodes University and has a Woman and
Law Certificate from UNISA. A recipient

of the prestigious Nieman Fellowship at
Harvard University, she is a former member
of the Nieman Foundation Advisory Board
at Harvard.

OVERSEEING YOUR
SOCIAL MEDIA
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ADDITIONAL SERVICES

STRATEGY

Communications strategies to connect with and hold
your audiences.

TRAINING AND RESEARCH

Training and research for leading organisations.

VIDEO PRODUCTION

Bespoke video production, made to engage.

PHOTOGRAPHY

Compelling images to build and expand your brand.

EVENT MANAGEMENT

Professional, media focussed management for your
events.

PUBLIC RELATIONS

Relationship and media management from Africa’s
most connected journalists.

SOCIAL MEDIA

Dynamic, connected platform management that cuts
through the noise.

DESKTOP PUBLISHING

Finely crafted publications backed up by world-class
journalism.
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