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About World Wide Worx

e Research:

— All stats in this presentation from our primary
research into IT and telecoms, Internet, mobile
technologies, technology in business strategy

o Key projects:
— Internet Access in SA
— Online media in SA
— Online banking in SA
— Online Retalil in SA
— Mobility — consumers, corporates, SMEs

— SME Survey: 5 000 respondents annually  \NA//
— Webagility - benchmarking web sites
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Lesson 1

Overnight change

takes a long time




The old picture

EASTERN TELEGRAPH C® SYSTEM AND IT'S GENERAL CONNECTIONS.
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Telegraph cable map of the world, ca 1898




The new picture
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Internet connectivity map of the world, ca 2008. Courtesy Telegeography




The next picture?

Sub-saharan Africa
Undersea Cables [2010)
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Sub-Saharan Africa Undersea Cables in 2012 — maybe
Courtesy Steve Song, Many Possibilities
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Internet Users in SA 000s
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| esson 2

The numbers are

not what they seem




New Reality: The experience curve
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Reality check

Online retail in South Africa (R'm)
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The Internet User Base vs The Experience Curve
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The Internet User Base vs The Experience Curve

RERECTH
sutEER
SrExEet

Jumesar

W et Lsess no S

AR

W5 YT Expenence Curyp

Online retail in SA
RN

[t

Ly

a

R
§ 8 S A8 S World Wide Worx 2008



Digital journalism Is
following the same path

You
You
You

nave to be ready
nave to understand the audience

nave to know what won't work

You DON'T have to run with the pack

M
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Learn from failure




Top 3 SA content disasters
of early 2000s

Metropolis (Primedia) — B2B news portal
all content, no advertisers

Africam — Web cams by the watering holes
huge traffic, no revenue

MyLife (Liberty Life) — Financial life in one place
no value proposition

M
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Duh

“Those things cost lots of money.
Extensive television campaigns for your

sock-puppet mascot aren't cheap.”
— Jessica Davis, Net Prophet, 2000

“The experience curve shows the
audience Is not yet ready.”

— World Wide Worx, 2004 ’}\A/i
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The market Is

maturing fast




Consumers and small business get it

Total broadband subscriptions in SA, 2003-2008

1,370,000

1,400,000

1,200,000

1,000,000

E800,000

600,000

400,000 e

200,000

/

1]
2003 2004 2005 2006 2007 2008

—}\,\/4- Source, Internet Access in SA 2007

world wide worx



In fact, they get as much of it as they can

Total unique broadband usersin SA 2003-2008
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Small and medium enterprises get it

Primaryform of Internet connectivity 2003-8
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Lesson 5

The user Is

already changing




And then the wave broke

Blog growth sleeps, active blogging leaps

B Total Blogs B Active Blogs

Dec06b Aug07y DecO7

}W{ Source: World Wide Worx, March 2008
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Looking beneath the number

Mere 4% growth in blogs from August to
December 2007

But huge 22% growth in active blogs

Ghost blogs are going away, being replaced by
active bloggers

Moving beyond the hype

M
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The mark of attraction: unique users

Unique users in August 2007: 621,204
Unique users in January 2008: 1,791m

Unique users almost trebled in 5 months

M
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Web 2.0 1S a

reporter’s paradise

But it can be hell




Reaching the new being

tars, 3D chat, online meetings - Second Life Official Site - Moazilla Firefox
istory Bookmarks Tools Help
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Discover a whole new world of

friends, fashion, music, videos and fun!

Explore the best of Second Life »»

Your Organization in Second Life!
Find out why your business, school or
nonprofit organization should get its own
virtual world nresence
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A virtual world of media, business, creativity and relationships



Virtual worlds virtually everywhere

M
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Scene of the first virtual world crime prosecuted i n RL



Virtual families ...



Virtual nations



Virtual planets



Hot fashion news... or IS It sclence?

“December 6, 2007:- HIPiIHI has announced that Vidal
Sassoon is partnering with them to launch ‘Midnight
City’ - ‘China’s first-ever hair salon inside a virtual world
environment’. This initiative follows the recent Intel
announcement for HiPiHI.

“Fashion and luxury brands are starting to realise the
benefits of virtual world marketing, based heavily on the
fact that avatars have a strong desire to customise their

appearances.”
— reported in Kzero, Posted by Nic Mitham, filed Under Adult worlds, HiPiHi, Luxury sector



The new events calendar

NOTICE FROM: BJORLYN LOON

* You are invited to join Sigma-Aldrich
during National Chemistry Week Oct
19-25 for Aldrich Chemistry's launch.

Visit http://sialisland.wordpress.com

for a complete schedule or see the
attached notecard.



A new language for press alerts

Aldrich Chemistry Island Grand Opening

Sunday, October 19th

Aldrich Chemistry (20, 152, 23)

Opening Event - Welcome - Open to Group Invitees & Friends

1-2 pm SLT - Brief Welcome and Tour by Georgianna Blackburn
2—-3 pm SLT — Performance by Ayden Kruh (acoustic rock, covers
& originals)

Official Opening to Public
Aldrich Chemistry (20, 152, 23)
3:30 — 4:30 pm SLT — Encore Performance by Ayden Kruh



Reporting science?

Aldrich Chemistry Slogan: “We’'re everywhere there’s science”



Science reporting or gossip column?

“October 25, 2008:- Last night, Aldrich Chemistry hosted
a grand night of LIVE Music in SL, inviting guests to
explore the Island. Aldrich was packed with over 130
residents in just under 4 hours. Performing live were
biochemist/comdienne Salamander Maroon, doing a
smashing stand-up routine, Maximillion Kleene, who
makes the girls swoon with his dreamy vocals and guitar
styles and the ever awesome Sojurn Rossini... in other

words, the creme de la creme of SL...”
— adapted from Aldrich Chemistry blog



This Is the new workplace

ABN AMRO headquarters in Second Life



Interview with the avatar

Global Merlin chats with Amber Jung, “virtual hoste ss for ABN AMROQO”.
Full interview at www.thebigchange.com



Inside the story

ABN AMRO investors’ seminar in Second Life



Beyond the story

ABN AMRO investors meeting after-party in Second L  ife



The story behind the story ...

Ginko Financial's bank branch in Second Life



The people shaping the story

Interview with creators of Estonian embassy in Seco nd Life



A full-time SL bureau chief



The media becomes the story

Podcast guru CC Chapman gets his avatar interviewed



The Second Life News Network



Sclence meets fiction



Not a Facebook-everywhere craze

Population of Second Life

Residents Logged-In During Last 7 Days: 499,547
Residents Logged-In During Last 14 Days: 655,803
Residents Logged-In During Last 30 Days: 905,512
Residents Logged-In During Last 60 Days: 1,288,366
Residents voting for Obama: 66%

Total Residents: 15,801,465

— Reflects data through midnight, November 9, courtesy Linden Labs



Science? Social? Marketing?

Hours spent in Second Life by users per month (mill ions)



Science? Business? IT?

Value of SL transactions in $-m



Lesson [/

There Is great

bloodshed at
the bleeding edge




The new events calendar

"METANOMICS: UNPREDICTABLE SPACES

Join us MONDAY, November 10, at NOON SLT as
Jon Himoff, Founder and CEO of Rezzable
Productions, Ltd. talks about his inworld business
and his thoughts on Linden Lab®'s new pricing and
policies for open space sims. We are joined by
virtual worlds experts Nic Mitham of KZero and
Dusan Writer of Remedy, Inc., who will discuss the
challenges and opportunities facing virtual world
residents, businesses and developers.”



The story behind the story

Policy changes by Linden Lab has cost businesses
In Second Life “real money”.

Says one resident: “The compromises they offer are
not compromises at all...because they were not
negotiated with the residents... they are a panacea
to still screw us....they are just going to maketh e
screwing happen over a longer time period...”

The consequences: “By this time of the month they
would have normally sold 325 new islands. Instead
the total number of owned islands has decreased by
about 250: a net decrease of around 600 islands.”



DID YOU
UNDERSTAND

THAT™?7?7?




Let's take It step by step

It starts with a business model

Anyone can become a resident, tenant, owner and
business innovator

For early adopters, it’s like an eBay, Google,
YouTube and Facebook of the virtual world

Then the owners get greedy
Sounds like the real world, doesn’t it?



There Is always a trail of evidence

From the Second Life blog



And a restive populace

The Metanomics-hosted protest meeting



It takes all kinds ...



You are part of the story ...



DANGER




It may not be a new form

of Jjournalism, but
Interviews In virtual

worlds require a new
set of guidelines




Tip 1:
RESPECT

An avatar Is an alternative

Interface for a human being,
(think phone, think instant
messaging). There is a

human being on the other end.




Tip 2:
BOUNDARIES

Establish upfront what can be
discussed. Avatars representing
large organisations usually cannot
discuss company strategy, but can

discuss services.




Tip 3:
CONTACT

If you want to get into strategy or
policy, set up the interview In
advance through a RL press office.
Especially for specialised

Interviews.




Tip 4:
SETTING

If Interviewing a prominent
Individual, use an interview setting
appropriate to the nature of the
Interviewee and the interview.




Tip 5:
TIMING

The content doesn’t have to be
groundbreaking — yet.

The mere fact of reporting from
Second Life Is its own news — but
only for now.




Tip G:
EXAMPLE

Study examples, decide for yourself
why they worked, and why they
may not have worked for you.
Integrate into your own approach.




Tip 7:
CONVERSATION

Even in a formal interview, be
conversational. You will lose the
Interviewee If your guestions are a
laundry list. If it works better via
emaill, rather use emaill.




Tip 8:
PREPARE

Research the company, issue or
topic In advance (just like in RL
journalism). Being informed makes
for better questions, and leads to a
more forthcoming interviewee.




Thank you

Arthur Goldstuck (011) 7827003
arthur@worldwideworx.com

www.worldwideworx.com

Gadget:

www.gadget.co.za

Urban legends blog:
thoselegends.blogspot.com
Business strategy blog
www.thebigchange.com



